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*AUA Convention Issue

Cancellations cannot be accepted later than one week after space reservation date. Publication set copy, one 
week before closing date for space.

    Frequency: 12 times per year

    Mailing Date & Class: 3rd Class Mail.

Closing Dates

				            	       Space	        		   Ad Material         		         Inserts
JANUARY 				    12/4 					    12/11 				    12/28
FEBRUARY*				      1/4 		   			     1/15 		   		    1/28
MARCH* 			    		    2/2 		   			     2/11		    		    2/25
APRIL* 			     		    3/2 		   			     3/11 		    		    3/25
MAY 				      	   4/5 		   			     4/14 		   		    4/26
JUNE 			     		    5/3 		   			     5/13 		    		    5/27
JULY 	  	       		    	   6/1 	      	   			     6/10 	      	   		    6/24
AUGUST 	  	       	   	   7/2 	      	   			     7/12 	      	   		    7/26
SEPTEMBER 	    			     8/3 	     	   			     8/12 	      	   		    8/26
OCTOBER 		       		    9/3 	      	   			     9/15		         		   9/29
NOVEMBER				    10/1 	      				    10/11 	      			   10/25
DECEMBER 				    11/2	       				    11/10 	      			   11/24
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Display Rates

Frequency          Tabloid 	    3/4 Page	  1/2 Page	    1/2 Pg Island    1/4 Page	     1/8 Page
1x 			       $4,475 		    $4,315 		  $3,215             $3,170	        $1,535  	      $1,100
3x 			         4,415 		      4,120		     3,170               3,130             1,500	        1,060
6x 		    	       4,325 		      4,045	            3,160               3,090             1,465	        1,010
12x   		        4,200 		      3,950 		    3,010               3,000             1,440         	   970
24x 		   	       4,075 		      3,800 		    2,990               2,975             ——       		  ——
36x 		   	       3,950		      3,675 		    2,970               2,940             ——       		  ——
48x 		   	       3,210		      3,430 		    2,840               2,810             ——       		  ——
60x 		   	       2,885 		      2,900 		    2,560               2,525             ——       		  ——

ADDITIONAL RATES:

Combination Rates: Based upon accumulated space 
in AUANews and The Journal of Urology® during the 
12-month calendar year.

Rate Protection: Can be combined with The Journal
of Urology® for higher frequency discount.

Bleed: No charge.

    Color:
    In addition to earned black-and-white rates.
    3/4 Color 			   $2,680
    Matched Color 	   	   1,155
    Standard 			     1,080

COVERS & POSITIONS:

Covers: Add to earned B/W rate (color additional)
2nd Cover 		  25%
3rd Cover 		  25%	
4th Cover 		  50%

Special Positions: Add to earned B/W rate (color 
additional)
Center Spread 	 25%
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Frequency 		     					     2 Page 		    				      4 Page
1x 									         $7,705 						      $15,405
3x 									           7,600 						        15,200
6x 									           7,490 						        14,995
12x 									          7,280 						        14,575
24x 									          7,210 						        14,415
36x 									          7,125 						        14,255
48x 									          6,845 					      	   13,695
60x 									          6,160 						        12,325

Back Up Rates Per Page: one-half earned B/W page rate.

Larger Units, Gate-Folds, Tip-Ins, Die Cuts: rates upon request.

Special handling charges: (for unusual insert handling, etc.) rate upon request.

Business Reply Cards: earned B/W page rate.

Larger Size Business Reply Cards: 2 times earned B/W page rate.

Business Reply Card Requirements: A business reply card will be accepted when run in conjunction with an 
advertisement of at least 1 page. Please check with the ad production manager for minimum and 
maximum sizes, paper stock and binding requirements.

Sizes: 	 2- or 4-Page Tabloid Insert: 	 11 1/4” x 14”
		  2- or 4-Page A-size Insert: 	 8 3/8” x 11 1/8”
		  Larger sizes upon request.
		  Inserts to be supplied folded with a minimum of 3/8” lip or a maximum 7/8” lip.

Trimming: 1/8” will be trimmed off head only.

Stock: 70 lb. minimum, 100 lb. text maximum.
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Mechanical Requirements

AD & BLEED SIZES:

Page Size 							       Non-Bleed 					     Bleed

		  Tabloid						      10” x 12 1/2” 					     11 1/4” x 14”

		
		  3/4 Page						      10” x 9 1/2”					     ——

		  1/2 (Island) 					     7 1/2” x 9 1/2” 					    8” x 10”

		
		  1/2 (Ver)						      4 3/4” x 13” 					     ——

		  1/2 (Hor)						      10” x 6 1/4”					     ——
		 		
		  1/4 (Column)					     2 1/4” x 12 1/2”					    ——
		 		
		  1/4 (Box)						      4 3/4” x 6 1/4”					     ——
		
		
		  1/8 (Ver)						      2 1/4” x 12 1/5”					    ——

Final Journal trim size: 10 1/16” x 13 1/4”

Paper Stock: 60 lb. coated enamel. 4-Color Process 
available.

Type of Binding: Saddle-wired

Half-tone Screen Requirements: Covers, inside, 
4-color process: 133 line screen, maximum 150.
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Insert Specifications

EDITORIAL:

Special Issue: The February and March issues are 
the pre-convention issues for the AUA meeting, which 
will be held April 25-30 in Chicago, Illinois. 

General Editorial Direction: Articles written by 
urologists for urologists. Clinical and socioeconomic 
topics relative to urology.

Origin of Editorial: All articles are originally submitted 
by invitation of the editor.

GENERAL INFORMATION:

Requirements for Ad Acceptance: Subject to 
approval by editor. New copy to be received by the 
publisher two weeks before closing date.

New Product Release: Yes

Ad Placement Policy: Interspersed

Disposition of Material: Destroyed after one year.
Publisher reserves the right to hold advertiser and/or 
its advertising agency jointly and severally liable for 
such monies as are due and payable to the publisher.

SUBMISSION OF ADS:

AUANews is produced digitally and printed direct to 
plate (DTP). Below is the file format submission infor-
mation for ads:

• All ads must be submitted as a high-resolution PDF   
  with advertiser name and issue date in the filename.
• Upload a high-res PDF to The Walchli Tauber Group 
  FTP site at ftp2.wt-group.com — user: wtgroup   
  ftp, password: sendfiles
• Find the folder for AUANews and the issue date for 
  your ad, and copy your high-res PDF into that file.
• Send an email to david.bubbins@wt-group.com
  indicating that materials have been uploaded.
• You also can email the PDF to 
  david.bubbins@wt-group.com if the file is less than 
  10 MB.
• Ads may be submitted on CD-ROM. WinZip and 
  Stuffit are the only acceptable compression 
  techniques. 

Ship to:
David Bubbins
Walchli-Tauber Group, Inc.
2225 Old Emmorton Road, Suite 201 
Bel Air, MD 21015

All color digital ads submitted must be CMYK.

ftp2.wt-group.com
mailto:david.bubbins@wt-group
mailto:david.bubbins@wt-group
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About Online Advertising

About Online Advertising: 
AUANews is published full-text online as a 3D interactive online magazine.  All of the ad-
vertisements that are included in the print edition are also included in the 3D interactive 
online edition.

The sponsor of AUANews Online receives a banner ad acknowledging their support with a 
hyperlink back to their website.  This acknowledgement appears throughout the entire site, 
so it is visible regardless of which page the viewer is reading.

The sponsor also receives a banner ad and link on the monthly email blast that the AUA 
sends each month notifying their members of the availability of the latest online issue.
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The following items are accepted:

    • Positions available 
    • Open Faculty Positions 
    • Course Announcements 
    • Seminars 
    • Meetings  
    • Educational Courses 

Line Advertising Rates: 

    $235 for 50 words 
    ($4.55 for each additional word)

Closing Dates:

    One month prior to the issue date.

Classified Display Rates (price per insertion*):

										              1x							           3x
    Full Page								       $2,065							       $2,020
    1/2 Page								       $1,695							       $1,620
    1/4 Page								       $   920							       $   885
    1/8 Page								       $   660							       $   650
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Payment Information & Terms

    Cancellation Policy:
    Cancellation requests must be made in written form by 
    e-mail, fax or mail and will be honored for the earliest 
    applicable issue.

Ads must be prepaid. Checks should be made payable to the American Urological Association, Inc, but 
mailed to the below address:

The Walchli-Tauber Group, Inc.
2225 Old Emmorton Road, Suite 201
Bel Air, MD 21015

Click here for the classified order form.

Ads may be directed to the following:
Rhonda Beamer
Classified Sales Manager
Walchli-Tauber Group, Inc.
2225 Old Emmorton Road, Suite 201
Bel Air, MD 21015

(443) 512-8899 x106
(443) 512-8909 fax
rhonda.beamer@wt-group.com

		

http://www.wt-group.com/wtgroot/2009_Rates/Classified/AUANEWS CLASSIFIED ADVERTISING.doc
mailto:rhonda.beamer@wt-group.com
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Demographics (Part 1)

Age         		  Total		   Total %
36<= 			   2,205		    13.5%
37-45			   3,145		    19.2%
46-54		    	 3,669		    22.4%
55-64   		        3,256		    19.9%
65>=		         3,532		    21.6%
No Data		      555		      3.4%

    Young Urologists:     		 2,704
    (10<= years in Practice) 	

    Gender:	 		
    Female					       936
    Male			      	       15,426

    ABU Certified:			   9,511

    Members Online:
    Web Site				    2,126
    Email Address		        12,880

MEMBER TOTALS:

Special Interest Area:
	 			   General Urology								        9,983
				    Oncology										          4,356
				    Incontinence									         2,108
				    Pediatrics										          1,089
				    Calculus										          2,526
				    Erectile Dysfunction								       1,473
				    Fertility									          	   	    637
				    Renal Transplant								           324
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Demographics (Part 2)

Practice Type:

    Urology Group 				        	        4,566
    Solo							              2,034
    FT Academic					            2,111
    Multi-Specialty Group	  			          1,098
    FT Managed Care					       191

Practice Area:

    Rural 								          358
    Small Community					           1,772
    Suburbs						             2,118
    Urban							              5,777

Members by Continent:

    Africa							                 156
    Asia							              1,266
    Austrailia						                103
    Europe							             1,069
    North/Central America				        13,055
    South America						        713
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MEMBERSHIP BY CATEGORY: 16,362

*Includes Retirees still paying dues

  Active																		                    7,090
  Associate																	                       302
  Fast Track Associate														                    205
  Cadidate	 PG																                     248
  Candidate																	                   1,826
  International*																                   3,017
  International Resident-in-Training											                 127
  International Special														                    136 
  Affiliate																	                       504
  Allied																		                          92
  Senior																		                    2,720
  Honorary																	                         95
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Membership by Section

MEMBERSHIP BY SECTION: 12,365

    Mid-Atlantic Section
    Voting Members: 					          968
    Total Members: 					        1,196

    New England Section  
    Voting Members: 				       	       543
    Total Members: 					           685

    New York Section	
    Voting Members: 					          770
    Total Members: 					           997

    North Central Section
    Voting Members: 					       1,630
    Total Members: 					        2,081

Voting = AUA voting members

    Northeastern Section
    Voting Members: 					          591
    Total Members: 					           820

    South Central Section
    Voting Members: 					       1,459
    Total Members: 					        1,869

    Southeastern Section
    Voting Members: 					       2,157
    Total Members: 					        2,550

    Western Section
    Voting Members: 					       1,721
    Total Members: 					        2,167
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June 2008

360o Study in Urology
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360o Study in Urology

OBJECTIVES

The Walchli Tauber Group commissioned the Matalia Group to conduct this study. It’s objectives 
were as follows:
	 - To profile urologists’ reading behavior and perceived value of AUANews as compared to 
	   competing publications
	 - To profile respondents’ practice characteristics; and
	 - To differentiate AUANews from its competitors in terms of readership, reader value and reader 
	   demographics.

METHODOLOGY

	 - The Matalia Group conducted a direct mail survey among 750 urologists selected randomly 	
	   from the mailing list of the American Medical Association
	 - A $10 response incentive was provided
	 - A two-page questionnaire was provided which consisted of 14 multiple choice items that 
	   examined reading frequency, advertising exposure, reading time and a battery of practice 
	   demographics
	 - This was a blinded study and there was no mention of the AUA, AUANews or The Walchli 
	   Tauber Group.
	 - 200 physicians responded to the study
	 - Response rate was 27%

<Previous     1   2   3   4   5   6   7   8   9     Next Page>
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AVERAGE ISSUE READERSHIP

          

         AUANews			      JU				   R&U News		        Urology	             Urology Times

360o Study in Urology

				    100%-76 %      75%-51%        50%-26%        25%-1%     Don’t Read        Avg Issue.

AUANews		     39.5%		     18.0%		    21.5%		  12.5%	          8.5%	         66.9%
				  
Journal of Urology	    29.0		     30.0		    16.0		  18.0	                  7.0	                 64.0

Renal & Urology News	    14.5		     13.0		    20.5	          22.5	                29.5	                 40.1
	
Urology			      15.5		     13.5		    16.0	          23.5	                31.5	                 39.5

Urology Times		     44.5		     26.0		    12.5	          12.0     	           5.0	                 73.3

66.9% 64.0%

40.0% 39.5%

73.3%

<Previous     1   2   3   4   5   6   7   8   9     Next Page>
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AD EXPOSURE LIKELIHOOD

          

         AUANews			      JU				   R&U News		        Urology	             Urology Times
*Projected to universe of 10,418 practicing urologists

360o Study in Urology

								        Ad Readership      				   Projected Exposures*

AUANews		     					     56.0%		     				         5,834	
				  
Journal of Urology	    					     48.0%		     				         5,001	

Renal & Urology News	    				    37.5%	    					          3,907
	
Urology			      					     32.5%		   				         3,386	
		
Urology Times		    					     58.5%		   				         6,095	

5,384
5,001

3,907 3,386

6,095

<Previous     1   2   3   4   5   6   7   8   9     Next Page>
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360o Study in Urology

READER PERCEPTION: Percentage of Readers that Agreed

							           AUANews	     JU         R&U News	    Urology        Urology Times

I trust it.						              94.5%	    95.2%	       77.3%	    88.3%			   86.3%

It is pertinent to my professional 		  94.0		    89.8	       73.8	  	    85.4			   88.9
interest.

Offers the latest news about 			   64.5		    73.7	       56.7		     63.5			   68.9
important trials.

Keeps me current about AUA		   	 92.3		    46.2	       31.9		     43.8			   76.3
activities.	

Offers practice management tips I 		  75.4		    40.3	       40.4		     41.6			   80.5
can use.	

It is distinct from other urology 		  71.6		    —	       	       58.2		     —				    72.1
newspapers.

Offers timely discussion of		  	 83.1		    —	               67.4		     —				    83.2
emerging topics.

<Previous     1   2   3   4   5   6   7   8   9     Next Page>
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DEMOGRAPHICS: Practice Profile (%)

DEMOGRAPHICS: Age Profile (%)

65.0

Primary Specialty – 100% Urology

Less than 5% had a secondary practice specialty

90% of all respondents were members of the American 
Urological Association

The practice profile was not statistically different for 
any of the publications

The age profile was not statistically different for any 
of the publications

Solo Practice

Group Practice

Medical School

Hospital

Other

Under 40

41 to 50

51 to 60

61 to 70

Over 71

20.0

31.6

16.3

24.5

21.9

6.5
4.0 4.5

5.7

<Previous     1   2   3   4   5   6   7   8   9     Next Page>
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DEMOGRAPHICS: Time Spent in Direct Patient Care (%)

DEMOGRAPHICS: Weekly Patient Visits (%)

86.9

Time spent in patient care was not statistically different for 
any of the publications

The average number of patients seen per week by all 
respondents was 88; 89 for AUANews readers and 87 for 
Urology Times Readers 

1-25%

26-50%

51-75%

76-100%

1-25

26-50

51-75

76-100

100-125

More than 125

8.1

18.1

8.5

37.7

17.1

3.5 1.5

14.1

4.5

<Previous     1   2   3   4   5   6   7   8   9     Next Page>
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							         Average	  								                  Average

BPH		    					          26.1			   Macrolide anti-infectives   		       12.9
OAB/Incontinence	    		      	      24.0		     	 Intrvesical Therapy			        	      11.4
Erectile Dysfunction	   			        23.3	    		  Penicellins			        		         9.2
Quinolones			      		       21.7		   	 Sulfanilamides			       		         8.8		
Antispasmodics	    			        16.7		   	 Cytostatic agents			        	        7.4	
Hormonal agonist/antagonist	    	      15.7	    		  Vitamins/supplements			          6.2
Stone prevention			      	      14.4		   	 Radio frequency therapy			         3.9		
SMZ-TMP		     			        13.7

Weekly Prescribing Activiy (All Respondents)

Number of Surgical Procedures Performed per Week

39.2%

58.8% 47.7%

23.5%

10.8% 11.8%

1.7% 0.0% 0.6%
5.9%

AUA Members

Non-Members

<Previous     1   2   3   4   5   6   7   8   9     Next Page>
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						      Purchase		  Recommend		     Neither			  No Response

Medical Supplies		       	    51.4%		     	      29.6%		   	     18.4%	         		         0.6%
				  
Diagnostic Equipment	    	    45.3	    		       27.9			       25.1			           1.7

Surgical Equipment	   		     43.6	    		       33.0	   		      21.8	         		         1.7
	
Lab Services			      	    35.8	    		       25.7	  		      36.3	          	         2.2

Imaging Systems	    		     33.0	  		       29.1	   		      33.5	          	         4.5

Product & Service Purchase Involvement (AUA Members)

CONCLUSIONS

The performance of AUANews is akin to the leading publication in the field and it offers comparable ad 
exposures

Demographics
	 - The average urologist 
	 - Is a member of the AUA (90%)
	 - Is between 40 and 60 years of age (56%)
	 - Works in a group practice (65%)
	 - Sees 76 to 100 patients per week (37.7%)
	 - Performs 14 surgical procedures per week
	 - Is responsible for making purchases or recommending purchases for his/her practice
	 - Reads AUANews regularly

<Previous     1   2   3   4   5   6   7   8   9     Next Page>
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						      American 
						      Urological 
						      Association

AUANews Readership Survey
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METHOD & PROCEDURES

	 - Survey emailed to all AUA Members with valid email addresses
   
	 - 11,539 survey invitations sent via email
    
	 - 1,046 surveys completed – 9% response rate
    
	 - Accurate within 3.1% at a 95% confidence level

SURVEY OBJECTIVES

    1. Determine Satisfaction with AUANews

    2. Evaluation of Columns and Features in  AUANews 

    3. Identify Readership Patterns of AUANews

    4. Identify Respondent Demographic Profile

AUANews Readership Survey

<Previous     1   2   3   4   5   6   7   8   9   10   11   12     Next Page>
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AUANews Readership Survey

Overall Satisfaction with AUANews

          

5 (Extremely Satisfied)	             4	     				    3        			      2		        1 (Not at all Satisfied)

Total respondents (1,046)
Using a 1 to 5 scale where 5 is extremely satisfied and 1 is not at all satisfied, how satisfied are you with AUANews?

21.0% 19.0%

2.0% 1.0%

56.0%

<Previous     1   2   3   4   5   6   7   8   9   10   11   12     Next Page>
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			               			    									             72.0%

										                          			         68.0%

						           							       62.0%

												            60.0%

	                        						                 56.0%

 	                      					     47.0%

	    				           39.0%

 				          36.0%

AUANews Readership Survey

Reasons Members Like AUANews

                        
Percentage of Universe (80%)

Total respondents (1,046)
What do you like most about AUANews? 
Top Answers provided – add up to more than 100% due to multiple responses

Clinical Articles

Featured Articles

State-of-the -Art  Articles

Concise Articles/Reviews

Current Articles/News

Easy to Read

Editorials

Informative Articles
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AUANews Readership Survey

Usefulness of Columns in AUANews

                         
Percentage of Universe (100%)

Total respondents (1,046)
Using a 1 to 5 scale, where 5 is extremely useful and 1 is not at all useful, how useful are each of the following 
columns in AUANews?  Very useful are those respondents answering  5 or 4 on a 5-point scale.

Featured Articles

Calendar of Events

Office of Education

Section News

Health Policy/Gov’t Affairs

Managing Your Practice

Have you Read?

 			               			    									            82.0%

										                          		   63.0%

						           					      57.0%

										              54.0%

	                        						              52.0%

 	                      						            51.0%

	    								             50.0%
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AUANews Readership Survey

Interest in AUANews Feature Articles

                        
Percentage of Universe (100%)

Total respondents (1,046)
Using a 1 to 5 scale, where 5 is extremely interested and 1 is not at all interested, how interested are you in the 
following Feature Articles in AUANews?  
Very interested are those respondents answering  5 or 4 on a 5-point scale.

Clinical Articles

Take-home Messages

Point/Counterpoint Debates

Panel Discussions

Plenary Program Lectures

Interviews

Science Articles

Specialty Meeting Previews

 			               			    								                92.0%

							       			                   				                88.0%
						           
							          								               85.0%

												              		          81.0%

	                        						                    			    72.0%

 	                      					      			   60.0%

	    				            				          52.0%

 				          					       49.0%
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Readership Patterns of AUANews

          

   Look at TOC then	   Skim or Look 	        Read it from                    Other	      Don’t Read AUANews
  Articles of Interest       Through Quickly	      Cover to Cover

Total Number of Minutes Spent Reading or Skimming a Typical Issue of AUANews

              0			          1-15			       16-30		             31-45		         46-60		         61+

AUANews Readership Survey

1.0%

27.0%

39.0%

10.0%
4.0%

38.0% 33.0%

26.0%

2.0% 1.0%

18.0%
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AUANews Readership Survey

Number of Last 4 Issues of AUANews Read

          

           None		          1 of 4		       2 of 4		            3 of 4		         4 of 4	         Don’t Know

Awareness of AUANews Product Ads

							       When reading AUANews, did you come across any product ads?

			   				    Yes, noticed product ads 
							       No, did not notice product ads
							     

							     

1.0% 4.0%
39.0%

57.0%

2.0%

12.0%

27.0%

73.0%

<Previous     1   2   3   4   5   6   7   8   9   10   11   12     Next Page>



MARKET RESEARCH
9

Return Home

THE OFFICIAL NEWSMAGAZINE OF THE AMERICAN UROLOGICAL ASSOCIATION

American
Urological
Association

360o Study 
in Urology

Readership
Survey

Other Urology Publications Read on a Regular Basis

AUANews Readership Survey

75.0%

35.0% 30.0%
25.0%

18.0%

10.0% 10.0%
2.0%

13.0%
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Number of AUA Members in Practice

	      1			        2			         3		         4			   5	           6 or More	   Don’t Know

Number of Patients Seen in a Week

        1 to 25		  26 to 50            51 to 75		  76 to 100		 101 to 125	        126+	          Don’t Know

AUANews Readership Survey

25.0%

14.0%
11.0%

7.0% 8.0%

26.0%

9.0%

6.0%

15.0%

23.0% 27.0%

12.0%
10.0%

7.0%
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Number of Prescriptions Written Per Week

        1 to 25		  26 to 50            51 to 75		  76 to 100		 101 to 125	        126+	          Don’t Know

Number of Surgical Procedures Performed a Week

  	      0			    1 to 5		    6 to 10		    11 to 15		    16 to 20		  21+	           Don’t Know

AUANews Readership Survey

19.0%

28.0%
21.0%

15.0%

4.0% 5.0%
8.0%

6.0%

22.0%

38.0%

18.0%

7.0% 5.0% 4.0%
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Practice Type

  Urology Group          Full-time	        Solo Practice	   Multi-Specialty	 Managed Care	     Other			 
		                      Academic				                     Group		   Organization

Primary Special Interest Area

 General Urology       Oncology	        Incontinence	       Pediatrics	             Calculus	  Erectile Dysfunction

AUANews Readership Survey

35.0%

23.0%
19.0%

2.0%

8.0%
13.0%

61.0%

19.0%

6.0% 4.0% 2.0%
5.0%
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Age

       Under 35	                35-44	                      45-54	                   55-64	                  65+	                   Refused

AUANews Readership Survey

10.0%

23.0%

28.0%

16.0%

3.0%

20.0%
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The Walchli-Tauber Group, Inc.
AUANews
2225 Old Emmorton Road, Suite 201
Bel Air, MD 21015

(443) 512-8899
(443) 512-8909 fax

Company Information: We are a publisher’s representation firm that was established July, 1998. We specialize
in partnering with medical societies to maximize their advertising revenue and in working with media buyers and
planners in developing effective strategies for achieving promotional campaign goals.

To contact the sales managers of AUANews, click on their email address under the desired section. To obtain 
additional information, please visit our website at www.wt-group.com.

	 Advertising Representative     		       Advertising Representative 
	 Steve Tauber					                  Gary Walchli 	
	 (443) 512-8899 x103				         (443) 512-8899 x102				        
        stephen.tauber@wt-group.com 	              gary.walchli@wt-group.com
	  			 
	 Production Manager    	      		        	      Classified Sales Manager
	 David Bubbins  					          Rhonda Beamer
        (443) 512-8899 x1115				         (443) 512-8899 x106
	 david.bubbins@wt-group.com			       rhonda.beamer@wt-group.com

The Walchli-Tauber Group, Inc.

http://www.wt-group.com/
mailto:stephen.tauber@wt-group.com
mailto:gary.walchli@wt-group.com
mailto:david.bubbins@wt-group.com
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