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1/2" inside trimmed edges, and a minimum of
1/2" should be allowed for the bind.

HALFTONE SCREEN
Covers, inside, 4/color process:
133-150 line screen

REPRODUCTION REQUIREMENTS

The Journal of the American Podiatric Medical
Association is produced digitally and printed
direct to plate (DTP). Below is the file format
submission information for ads:

* Ads must be submitted as a high-resolution
PDF with advertiser name and issue date in the
filename
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*  No conditions, printed or otherwise, appear-
ing on the space order, billing instructions,
or copy instructions, that conflict with the
publisher's stated policies will be binding.

*  Advertiser and advertising agency agree to
indemnify, defend and save harmless the
publisher for any and all liability for content
(including text, illustrations, representatives,
sketches, maps, trademarks, labels or other
copyrighted matter) or advertisements
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from the date of the first insertion. Twelve-
month periods do not overlap: in other words,
space counted in one contract period to
determine the rate for that period cannot be
counted again toward determining the rate of
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