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Facilitate patient discussions with these clear and concise
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Back

Corporate Branding

Cost to Sponsor:*

Quantity
1,000-5,000

5,001-10,000
10,000+

*Come 25 to a pack

Call or Email
for Quotes

Facilitate discussions with patients about their cancer and care
with these oncologist-approved guides.

Comprehensive yet easy to understand, with concise writing
and a variety of illustrations, these Guides provide helpful
information from the experts at ASCO.

Each Guide is updated annually with input from a
150-member board of practicing oncologists nurses, social
workers, and patient advocates. The Guides are 16 to 28
pages each.

Available Guides:

Guide to Breast Cancer

Guide to Colorectal Cancer

Guide to Lung Cancer

Guide to Prostate Cancer

Cost of Cancer Care

*Other Guides may be developed upon request using existing content.

Branding Opportunity:
Corporate logo and acknowledgment on the back cover
*For 1 Year Exclusive rights, purchase a minimum of 10,000 copies

**Breast Cancer Guide slightly higher due to more pages
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Sponsorship Available

An insider’s view from the Editor of Journal of

Clinical Oncology. Presented by Daniel G. Haller,

MD, JCO Editor-in-Chief

Ad to Appear in JCO

DVD Cover
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Corporate Branding

Cost to Sponsor:

Quantity
50-1,000

1,000-15,000
15,000+

Call or Email

for Quotes

Corporate Media Kit
o Writing an Outstanding Scientific Manuscript

Scope of Work

A DVD produced by ASCO that contains full details
on how to prepare a manuscript for submission to a
scientific journal presented by the Editor-in-Chief of
Journal of Clinical Oncology (JCO), the #1 Oncology
journal for professionals.

The Sponsoring company’s logo will be imprinted on
the finished product in several locations (see slides).

The Splash screen will have a “special thanks” to the
Sponsoring company.

Exclusive Meeting Distribution: Attendees at the
various oncology meetings will only be able to get
their copy of the DVD at the Sponsoring company’s
booth. (Minimum quantity required per meeting)

ASCO will develop and run a free announcement ad
in JCO and on the website leading up to the meeting,
alerting readers to pick up their DVD at the
Sponsoring company’s booth.
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Virtual Meeting Access Certificate

Writing an | _ |
Outstandin |
Man uscrlp 1. Toredecm, go to htip: www.asco.org vin and select Redeem your certificate.

* 1f you are an ASCO member or registered guest, sign in 1o ASCO.org with your ASCO.org wername and

password, If you don't remember your user information, sslest Forgor your password,

*  Non-members without an ASCO.org account must create an account by selecting Crente a guest acconnt
201 0 VI rtual 2. This certificate is not tramsferable. To ensure yous future access to the Vatual Meeting, please note which
M eeti n 9 s ASCO.org account you used to redeem this certificate

3. To get help with problens redeeming your certificate, please contact ASCO Customer Service at 1.800.273

3508 i the United States, +1-703-519. 1430 outside the United States, or a0 webeasr@asco.org
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Online CME
Series

Sponsored Cost to Sponsor:
Practical Tips

Companion

50-500

501-2,000
2,000+

ASC®

WWW.asco.org

Annual Meeting Subscription Pricing
$70 per subscription
$65 per subscription
$55 per subscription

Companies may purchase multiple Virtual
Meeting access codes for distribution by
Certificate to physicians as a leave-behind
during a sales call. This Sponsored Virtual
Meetings Subscription program allows the
physician to access this data anytime at their
choosing.

The Sponsored Subscriptions allows for:
1. A leave-behind login certificate that your
company creates with your branding
2. Great value to the physician and their
practice
3. Exclusivity in selected territories; certain
conditions apply

Branding Opportunity: Corporate logo and
acknowledgment on activation code certificate.

Thematic Meeting Subscription Pricing
50-500 $40 per subscription
501-2,000 $35 per subscription
2,000+ $25 per subscription
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Clinical Problems in Oncology (CPO) Access Certificate

Corporate Branding
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sessions from the 2009 ASCO Annual Meeting

Here are all 12 Clinical Problems in Oncology
(CPO) sessions from the 2009 ASCO Annual
Meeting in a convenient online package.

These previously recorded sessions combine
case-based panel discussion with interactive
keypad technology for audience participation.
See how your answers compare with those of
your peers.

Topics include “Neoadjuvant and Adjuvant
Chemotherapy for Hepatic Colorectal Cancer
Metastasis: When to Use it?” and “Small
Non-Small Cell Lung Cancer — Evolving Local
Therapies,” among others.

Branding Opportunity: Corporate logo and
acknowledgment on activation code certificate.
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Achieving Career Success offers expert advice, whether you're
trying to get your foot in the door or considering a mid-career
change.
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Learn how to conduct a successful job search and find

ASCO’s Guides AChIEVIng detailed advice about each of the major career paths:
to Cancer Career academia, community practice, industry, and government. 2008,
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Quality of Care Access Certificate
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1. Toredeem, go to http/ /wow.aseo.ong/vm and activate your subscopbon
o lfvou e an ASCO member 02 tegstered guest, signin to ASCO. ogg with vous ASCO org vsemame
and password. If you don't remember vous user information, select Forgot my password
o Noa-members without an ASCO o2 account must créate an account by selecting Ceeate a guest account

2. This certificate is not tmnsfeqable. To ensuse your futuse access to the Vinual Meeting, piease note which ASCO.cp
account vou used to actvate vous subseoption

3. Toget help wath problems sedeenung vous cestificate, please contact ASCO Techmueal Support at 571.483-1525 orat
webcast@asco og

Cost to Sponsor:
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50-500 Call or Email

for Quote
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L Online CME Series on Quality of Care

|dentify strategies to improve patient care with
case-based modules on ASCO University de-
signed to highlight recommendations in selected
ASCO guidelines and other sources.

Each module includes:

6-12 pre- and post-assessment questions

3-4 case studies

Audio commentary from each case study’s author

Thought questions to guide application of knowledge to
the unique scenarios presented

CME credit for a maximum of 1 AMA PRA Category 1
Credit™

Certificate of Completion

Available modules:
Breast Cancer
Lung Cancer

Branding Opportunity: Corporate logo and
acknowledgment on activation code certificate.
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Practical Tips Online Comparison

Corporate Branding

1. Toscdeem, go to littp./ /www.asco.org/ vm and activate your subicophon
s Ifyouazean ASCO membes o1 tegstesed guest, ngnin to ASCO. org with vour ASCO. org userrame
and passwoed. If vou don't remember yous user information, select Forgot amy passwond
¢ Non-members without an ASCO cog account must create an account b selecting Create a guest sccount

2 Thes cemmificate is not trantferable. To entuse vour fistuge accets to the Virual Meeting, pleate note which ASCO o
sccount vou ued to activate vour subschption

3. Tope: help with problems redeeming vour centificate, please contact ASCO Technical Supporar 371-483-1324 oraz

webcast@aico.oe

Cost to Sponsor:

Quantity
50-500 $25 per subscription

$17 per subscription

501-2,000
2,000+ $10 per subscription

Corporate Media Kit

I—'Sponsored Practical Tips Online Companion

Billing and coding can be complicated, particu-
larly for new oncology office staff. That's why
ASCO now offers two online courses on ASCO
University to teach staff the basics plus more
advanced solutions to complex regulatory and
reimbursement issues.

Both modules take about two hours to complete
and offer a Certificate of Completion.

Available modules:

Billing & Coding Primer

This introductory course covers all of the basics that new staff need
to get started. It includes a slide presentation with audio, specifi-
cally tailored for oncology billing and coding, followed by 20 self-
assessment questions to facilitate application of the information
presented. A passing score of 80% is required to obtain the Certifi-
cate of Completion.

Billing & Coding Cases

This module includes four case studies to demonstrate imple-
mentation of concepts presented in Practical Tips for the Oncol-
ogy Practice and to promote comprehension of key issues. Audio
clips, excerpts from Practical Tips and ASCQO’s Journal of Oncology
Practice, along with thought-provoking self-assessment questions
enhance comprehension and retention of the information.

Branding Opportunity: Corporate logo and
acknowledgment on activation code certificate.


http://www.asco.org/

Corporate Media Kit

L5 Contact Informati
American Society of Clinical Oncology Sy

Return Home

The Walchli-Tauber Group, Inc.

ASCO Additional Marketing Opportunities
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2010 Virtual Company Information: We are a publisher’s representation firm that was established July, 1998. We specialize

Meetings in partnering with medical societies to maximize their advertising revenue and in working with media buyers and
planners in developing effective strategies for achieving promotional campaign goals.

eCPO To contact the sales managers of Journal of Clinical Oncology, click on their email address under the desired

Acheiving section. To obtain additional information, please visit our website at www.wt-group.com.
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