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Since 1985, the International Gynecologic Cancer Society (IGCS) has been uniting the globe in the fight against gynecologic cancer
by contributing to the prevention, treatment and study of gynecologic cancer, as well as improvement in the quality of life among women
suffering from gynecologic cancer throughout the world. The IGCS provides gynecologic cancer specialists the opportunity to learn about
the latest clinical advances as well as international developments in research, practice, and treatment for the holistic care of women with

gynecological cancer.
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Website Advertising

IGCS.ort
IGCS Education 360 Learning Porta

728x90

IGCS¢ ™ B=E3

IGCS¢ %
Education360

The IGCS.org website (www.igcs.org) provides information about the society’s programs, initiatives, and

access to virtual member benefits year-round. Clinicians, researchers, and patient advocates with an interest in

gynecologic cancers visit the site to learn about the latest educational offerings, mentorship and training

opportunities and society news. The website is also an access point for the society’s official scientific

publication, the International Journal of Gynecological Cancer and the IGCS Annual Global Meeting,

Total users: 40,000 U.S.-only per year
Total views: 89,000 U.S.-only per year

DOMESTIC (U.S.) WEB SITE RATES

MECHANICAL SPECIFICATIONS

All contracts are sold on a share-of-voice (SOV) model.
Contracts are invoiced in full when the campaign begins

Contract Length SOV Cost

Annual 10% $15,000 net
Annual 20% $25,000 net
Annual 25% $30,000 net

INTERNATIONAL (EX-U.S.) WEB SITE RATES

Contact sales representative if interested in an ex-US
campaign.

728x90 pixels 200 KB limit
320x50 pixels (mobile-only) 100 KB limit

REQUIRED FILES

Advertisers must provide one of the following file
formats: JPG/GIF with click-through URL, DCM HTML5
file, or third-party tag. Expandable ads are accepted.

Animated creatives are limited to a maximum of three
loops per 45 seconds. User-enabled media is allowed.
Expandable creatives must be click-to-expand.

The IGCS Education 360 Learning Portal website (edu360.igcs.org) is the official educational source for

the IGCS and provides educational content including webinars, recordings, certificate programs, and

literature library. The site is marketed to members by providing a link in the education updates eNewsletters.

Estimated users: 18,000 U.S.-only (50,000 ex-U.S.) per year

DOMESTIC (U.S.) WEB SITE RATES

MECHANICAL SPECIFICATIONS

All contracts are sold on a share-of-voice (SOV) model.
Contracts are invoiced in full when the campaign begins

Contract Length SOV Cost

Annual 10% $15,000 net
Annual 20% $25,000 net
Annual 25% $30,000 net

INTERNATIONAL (EX-U.S.) WEB SITE RATES

Contact sales representative if interested in an ex-US
campaign.

728x90 pixels 200 KB limit
320x50 pixels (mobile-only) 100 KB limit

REQUIRED FILES

Advertisers must provide one of the following file
formats: JPG/GIF with click-through URL, DCM HTML5
file, or third-party tag. Expandable ads are accepted.

Animated creatives are limited to a maximum of three
loops per 45 seconds. User-enabled media is allowed.
Expandable creatives must be click-to-expand.

For questions or inquiries, contact Joseph Frank, Jr. of the Walchli Tauber Group, Inc. at joseph.frank@wt-group.com
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IGCS Annual Global Meeting
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] The IGCS Annual Global Meeting website (www.igcsmeeting.com) provides IGCS members, meeting
e attendees and partners with information about the society’s upcoming conference. The Meeting attracts
eras O ‘ i mulddisciplinary clinicians, researchers, and patient advocates from the U.S. and across the globe to learn

Global

about the latest clinical advances in research, practice, and treatment for the care of women with

gynecological cancer. The meeting website is the singular source of information where visitors can find the
Skt e Ll scientific program, information about abstract submission and surgical films, registration, housing, travel,

and FAQ:s.

Estimated users: 10,000 U.S.-only (20,000 ex-U.S.) per year

DOMESTIC (U.S.) WEB SITE RATES MECHANICAL SPECIFICATIONS

All contracts are sold on a share-of-voice (SOV) model. 728x90 pixels 200 KB limit

Contracts are invoiced in full when the campaign begins 300250 pixels 200 KB limit

Contract Length SOV Cost

Annual 10% $15,000 net

Annual 20%  $25,000 net REQUIRED FILES

s smosonepeism e oo o lownate

file, or third-party tag. Expandable ads are accepted for
the 728x90 and 970x90 positions.

INTERNATIONAL (EX-U.S.) WEB SITE RATES Animated creatives are limited to a maximum of three
Contact sales representative if interested in an ex-US loops per 45 seconds. User-enabled media is allowed.
campaign. Expandable creatives must be click-to-expand.

For questions or inquiries, contact Joseph Frank, Jr. of the Walchli Tauber Group, Inc. at joseph.frank@wt-group.com 2026 Media Kit 2
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IGCS Annual Global Meeting

Pre- and Post-Annual Global Meeting Eblasts encourage abstract submission and registration highlighting

meeting information including program highlights, invited speaker announcements, information about the

1GCS 2023
Annual Global

Meeting
Nov. 5-7 - COEX

meeting location and more. General eblasts will be sent out twice a month from January-April, four-times a
g y-Ap

month from May-October, and once a month December.

Total sent: 10,000+ (1,300+ U.S.-only) per send
Open rate: 40.00%
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EMAIL RATES MECHANICAL SPECIFICATIONS
Position Cost per send 728x90 pixels 200 KB limit
First 728x90 $7,500 net 300x250 pixels 200 KB limit
300x250 $5,000 net

Second 728x90 $3,500 net

REQUIRED FILES

Advertisers must provide a JPG, PNG, or static GIF,
and a click-through URL. No third-party tags can be

CLOSING DATES accepted.

IGCS @ "wonw Contracts and materials are due two weeks prior to
) R email send date.

Annual Global Meeting Delegate Eblasts are sent in advance, during, and immediately following the

meeting informing registered delegates about the program details, logistics, daily highlights, and more.

16CS 2023
Annual Global
Meeting i

Nov. 5-7 * COEX

Total sent (estimated): 1,800 (500 U.S.-only)

EMAIL RATES CLOSING DATES

Position Cost per send Edition Space Material Sends

First 728x90 $7,500 net First send 9/11 9/18 TBD

300x250 $5,000 net Second send 9/11 9/18 TBD

Second 728x90 $3,500 net Third send 9/11 9/18 TBD
Fourth send 9/11 9/18 TBD

MECHANICAL SPECIFICATIONS Fifth send o1 918 TBD

728x90 pixels 200 KB limit

300x250 pixels 200 KB limit

#1GCS2023

REQUIRED FILES

IGCS @ 0t cen coce Advertisers must provide a JPG, PNG, or static GIF,
and a click-through URL. No third-party tags can be
accepted.

For questions or inquiries, contact Joseph Frank, Jr. of the Walchli Tauber Group, Inc. at joseph.frank@wt-group.com 2026 Media Kit 3
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Email Advertising

Society Update emails inform members and subscribers about the society’s initiatives, partnerships, and
programs. These messages highlight key organizational news and timely updates, including announcements

i .IGCS @ Z5E 0 related to annual council elections, messages from the President and CEO, and important developments from

the International Journal of Gynecological Cancer. Society Updates may also share information about new

resources, strategic priorities, member opportunities, and other efforts that support the gynecologic oncology

community.

Total sent: 3,700+ (1,300+ members) per send
Open rate: 40.00%

EMAIL RATES MECHANICAL SPECIFICATIONS
Position Cost 728x90 pixels 200 KB limit
First 728x20 $5,000 net 300x250 pixels 200 KB limit
300X250 $5,000 net
RSOCIETY Second 728x90 $2,500 net

IGCS @ e
§ REQUIRED FILES
Advertisers must provide a JPG, PNG, or static GIF,
and a click-through URL. No third-party tags can be
CLOSING DATES accepted.
Contracts and materials are due two weeks prior to
email send date.

Education Update emails include the latest educational offerings including surgical education, certificate
programs, monthly journal club reminders, and highlights. These messages keep members and subscribers
informed about upcoming opportunities to learn, earn credit, and stay current with new content and
programming. Education Updates are sent at least once per month, with the exact send date determined by

the education schedule and timing of new or featured offerings.

Total sent: 3,700+ (1,300+ members) per send
Open rate: 42.00%

. EMAIL RATES MECHANICAL SPECIFICATIONS
Position Cost 728x90 pixels 200 KB limit
IGCS @ "o First 728x90 $5,000 net 300x250 pixels 200 KB limit
B 300X250 $5,000 net
0 fin) Second 728x90 $2,500 net

REQUIRED FILES

Advertisers must provide a JPG, PNG, or static GIF,
and a click-through URL. No third-party tags can be
accepted.

CLOSING DATES

Contracts and materials are due two weeks prior to
email send date.

For questions or inquiries, contact Joseph Frank, Jr. of the Walchli Tauber Group, Inc. at joseph.frank@wt-group.com 2026 Media Kit 4
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Adpvertising Policies

Acceptance of Advertising

All advertising is subject to publisher’s approval. The IGCS reserves the right to accept,
reject, or cancel any advertisement at any time if it is deemed not to be in keeping with the
publication’s standards and to evaluate ad copy to ensure that it does not contain misleading
statements or information contrary to IGCS policy. All advertisements must clearly identify
the advertiser and the product or service being offered and must be clearly identifiable to the
reader as advertisements. Drug advertisements must include the full generic name of each active
ingredient, and all must be listed for nutritional products. An analysis of contents must be
included in advertisements for infant formula.

Claims that include statistical statements or clinical studies must be based on studies by
qualified individuals and documented by specific references. Articles accepted for publication
but not yet published may also be used, but the name and date of issue of the journal involved
must be furnished. Documentation based on scientific exhibits or personal communications are
not acceptable; all promotional claims must have complete citations.

Digital Advertising

Digital ad units are considered sponsorship advertising. The analytics presented in this
document are based on the prior year and may vary annually. There are no CPM guarantees
provided due to the nature of target audience access. IGCS and WTG will not credit the
advertiser based on data shortfalls from the analytics preferred.

Digital Campaign Reporting

WTG does not complete third-party reporting templates or spreadsheets, and does not upload
reporting data into digital portals or sFTPs.

WTG uses Google Ad Manager (GAM) to serve advertisements on website properties on which
ad space is offered. A representative of WTG will provide reports for website campaigns upon
request or via an automatically-generated email sent by GAM. WTG works with the AAP
to place advertisements on email properties on which ad space is offered. A representative of
WTG will provide reports as they are in-turn provided to WTG by IGCS. Formats for these
reports will vary as many different servers are used across the society’s email portfolio. Reports
for advertisements will be provided, at the earliest, two wecks following the month in which
impressions were delivered.

For questions or inquiries, contact Joseph Frank, Jr. of the Walchli Tauber Group, Inc. at joseph.frank@wt-group.com
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The
Walchli Tauber

Group, Inc.

The Walchli Tauber Group, Inc. is a successful publisher's representation firm that
specializes in collaborating with medical, nursing, and scientific societies and
publishers. WTG has extensive expertise in selling print, digital, convention, and other
unique opportunities to advertising agencies, physician and nurse recruiters,
pharmaceutical companies and device manufacturers. Our experience and diverse

offerings provide a unique benefit to all of our partners.
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Our publishing partners include
some of the most influential
medical and nursing societies

and publishers in the world. /\/\N S 3 AS N %AQW%M
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advertising for the most

prestigious medical and nursing

conferences, meetings, and
symposia.



